Marketing 3 & 4
Scope & Sequence: Year 2

Semester 1

Semester 2

Quarter 1 |

Technical Standards: 7.0, 9.0 Technical Standards: 3.0, 5.0, 9.0
Professional Standards: 2.0, 5.0, 7.0 Professional Standards: 4.0, 5.0
Unit 1 Unit 4
Role of Leadership and Connecting to Customers
Professional Skills

Identify goals of a marketing

plan.

Compare and contrast

leadership and management

styles.

Quarter 2

Technical Standards: 4.0, 6.0
Professional Standards: 1.0, 5.0

Unit 2

Analyze Market Mix for Existing

Company
Identify Marketing Mix strategies.
Explain the components of a
promotional mix.

Technical Standards: 5.0

Professional Standards: 1.0, 5.0

Unit 3

Point of Sale (POS) and Policies
Examine selling concepts.
Maintain customer
relations.

*CTSO Fall Leadership
Conference

TUCSON UNTFIED

Quarter 3 | Quarter 4

51% of the entire program will be conducted in a lab setting. The lab

consists of hand-on learning projects and experiences where student will

practice the necessary skills to complete the current unit study.




